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The list of the questions “Marketing Research” course 
 

 

1. Explain the importance of marketing research for  the 

implementation of the marketing concept. 

2. Why do organisations maintain customer databases? 

3. Explain the meaning of each of the following informational roles: 

descriptive, comparative, diagnostic and predictive. 

4. What is meant by the term “information explosion” and what are 

its implications? 

5. What role does exploratory research play in the marketing research 

process? 

6. Describe the various ways that a multi-country research project can 

be managed. 

7. Discuss the point that the research proposal is the most important 

part of the whole marketing research project. 

8. Why is ethics particularly important for the marketing research 

industry? 

9. Describe the limitations of secondary data. How can the effect of 

these be minimised? 

10. For each of the following products and services, which 

industry associations would you contact for secondary data: (a) 

glass bottles, (b) farm machinery, (c) plumbing services, (d) 

photographic equipment, (e) games software? 

11. What are the differences between internal and external 

secondary data? 



12. Describe the weaknesses of database information. 

13. What are the biggest limitations of observation research? 

14. What advantages does observation research have over 

interviewing and survey research? 

15. What advantages does mystery shopping have over sending a 

manager around various service outlets to see what is happening? 

16. Describe the working of a retail audit. 

17. What attempts are made to make mystery shopping as 

objective as possible? 

18. Is observation for marketing research purposes ethical? 

Justify your answer. 

19. Describe the skills that you think a moderator of a group 

discussion should have. 

20. Why are group discussions widely used in the development 

of advertising? 

21. Why is qualitative research particularly suitable to the early 

stages of new product development? 

22. Describe the key characteristics of an individual in-depth 

interview. 

23. What is a projective technique? 

24. Explain the concept of questionnaire design. 

25. What factors should a researcher consider when developing 

question topics? 

26. Explain the differences between comparative and non-

comparative rating scales. 

27. What are the main differences between Likert scale and 

semantic differential scale? 

28. In what way should the content of a presentation differ from 

that of a report? 

29. What are the key guidelines for producing tables? 
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